Measure and demonstrate business impact

It's not enough to say how much effort you’ve put into your marketing or your learning
initiatives; you want to show that what you’re doing is benefiting the bottom line.

You need to optimise your content, onboarding, training, and coaching strategies for
maximum effect with analytics and insights that tell you everything you need to know —
from which assets are being shared and engaged with to whether sellers are absorbing
and communicating the latest messaging. Because when you know what’s working and
what isn’t, you know where to invest your time and money for greater ROI.

Onboard, train, and coach teams in record time

The way to ramp new reps faster is with bite-sized, mobile-friendly, and media-rich
lessons that are easy to build in just a few clicks. You also need to upskill seasoned
sellers, and the best way to do that is with Al-powered coaching sessions that simulate
real-life scenarios using video, audio, and chat. These lessons and sessions can reveal
strengths and areas for improvement across your organisation while also providing each
learner with individualised feedback to improve their clarity, confidence, and credibility.




3 Control content chaos

When content is scattered across multiple places, it’s too hard to find what you need right
when you need it. You also don’t know if what you’re looking at is up-to-date, on-brand,
or compliant. But with one central library, intuitive search, document previews, custom
content subscriptions, Al-powered recommendations, and proper governance, everyone
across your go-to-market org will surface only the latest and greatest assets every time.

4 Easily assemble personalised assets

To maximise customer engagement, you need to streamline content personalisation.
You can do that with dynamic asset components that automatically populate based on
answers to pre-built questions. This automatic assembly would also ensure only up-to-
date, on-brand, and compliant content is featured in the final product so you — and the
rest of your team — know it’s safe to share.
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